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Kosovo ,  with  i t s  capi ta l  Pr i sht ina ,  located  in  the  south -eastern  part  of  Europe  or  more

prec i se ly  in  the  Balkans  reg ions ,  i s  a  country  with  a  populat ion  of  around  1 .8  mil l ion  ( 1 )  l and

a  GDP  of  around  $7 .5  bi l l ion .  Kosovo  declared  Independence  of  February  17 ,  2008  and  s ince

then  has  been  recognized  as  an  Independent  country  by  more  than  100  United  Nat ions

members ,  Inc luding  23  out  of  28  members  of  the  European  Union  (EU ) .  Kosovo  I s  a

par l iamentary  republ ic  and  a  potent ia l  candidate  fo r  EU  membersh ip .  

Accord ing  to  the  World  Bank ,  Kosovo 's  economic  growth  in  the  l as t  decade  has  outper formed

i ts  neighbors  and  has  l a rge ly  been  Inc lus ive  but  i t  has  not  been  suf f ic ient  to  prov ide  enough

formal  jobs  to  s ign i f icant ly  reduce  the  high  ra tes  of  unemployment ,  espec ia l l y  fo r  Women

and  youth .  Kosovo 's  growth  model  over  the  years  was  heav i l y  re l iant  on  remit tances  f rom  I t s

la rge  diaspora  which  fue led  domest ic  consumpt ion  but  has  in  the  recent  years  sh i f ted  to

more  Investment  and  export -dr iven  growth ,  where  the  loca l  ICT  sector  has  played  a

s ign i f icant  ro le .  

Suggest ions  f rom  the  World  Bank  fo r  Kosovo  in  order  to  cont inue  i t s  growth  inc lude  the

creat ion  of  more  qual i ty  jobs ,  address ing  in f ras t ructure  bott lenecks  by  pr ior i t i z ing  human

capi ta l  Investment ,  and  creat ing  an  env i ronment  more  conduct ive  to  pr ivate  sector

deve lopment .  Kosovo  has  one  of  the  youngest  populat ions  In  Europe ,  with  the  average  age  of

30 .5  (2 )  years  old ,  thus  i t s  youth  needs  to  be  equipped  with  the  sk i l l s  demanded  by  a  modern

economy .

 

K O S O V O  C O U N T R Y  O V E R V I E W

" K O S O V O  D E C L A R E D  I T S  I N D E P E N D E N C E
O N  F E B R U A R Y  1 7 T H ,  2 0 0 8 . "

W O M E N  I N  I C T  /  R E P O R T
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Kosovo 's  ICT  sector  i s  one  of  the  country ’s

most  v ibrant  and  dynamic  sectors .  The  ICT

sector  in  Kosovo  i s  re lat i ve ly  new ,  with  the

major i ty  of  companies  being  founded  in

the  2000s ,  compared  to  the  other

t rad i t iona l  sectors  l i ke  agr icu l ture ,  food -

process ing  and  wood -process ing .  However ,

the  ICT  sector  in  Kosovo  i s  one  of  the

fastest  growing  sectors  in  our  economy

and  cur rent ly  the  only  sector  with  a

pos i t i ve  import /export  index .  Based  on  the

latest  edi t ion  of  the  I T  Barometer

publ i shed  by  STIKK  on  a  year ly  bases ,

around  61% of  loca l  ICT  companies

pr imar i l y  work  with  c l ients  and  partners

abroad ,  whi le  39% pr imar i l y  of fe r  the i r

serv ices  to  the  loca l  market  (3 ) .   

Over  the  years ,  the  ICT  sector  In  Kosovo

has  played  a  major  ro le  in  the  economic

growth  of  the  country ,  by  becoming  a

dest inat ion  fo r  In ternat iona l  companies

and  c l ients  seek ing  to  outsource  or

nearshore  the i r  serv ices  to  t rustworthy  and

highly  profess iona l  partners  in  Kosovo .

Look ing  at  the  country 's  dig i ta l

In f ras t ructure ,  85% of  the  country  I s

covered  through  l andl ine  broadband ,  whi le

94% of  the  te r r i to ry  I s  covered  through  3G

& 4G  networks  making  Kosovo  one  of  the

countr ies  with  the  highest  In ternet

penetrat ion  in  Europe .  

Kosovo 's  dig i ta l  port fo l io  of  serv ices

of fe red  by  loca l  ICT  companies  Inc ludes :

Sof tware  Development ,  Web  Development

& Des ign ,  Mobi le  App  Development ,  Soc ia l

Media  Apps  &  Solut ions ,  Sof tware  &  Mobi le

Apps  Test ing ,  System  In tegrat ion  &

Migrat ion ,  Bus iness  Process  Outsourc ing

(BPO ) ,  Dig i ta l  Media  &  Content  Creat ion ,  I T

& Dig i ta l  Trans format ion  Consul t ing ,  AR /VR

Animat ions ,  etc .  Whi le  the  subsector  focus

I s  on  Heal th ,  Energy ,  F inanc ia l  Serv ices ,

Te lecommunicat ion  and  Blockcha in .  

Current ly  the  biggest  In ternat iona l

markets  fo r  the  loca l  ICT  companies  are

cons idered  to  be  the  DACH  reg ion

(Germany ,  Aust r ia  and  Switzer land ) ,  the

USA  and  the  UK .   

K O S O V O ' s  I C T  S E C T O R

W O M E N  I N  I C T  /  R E P O R T

Source: Innovation Centre Kosovo (ICK)
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Since  i t s  establ i shment  in  2008 ,  STIKK  was  able  to  achieve  numerous  successes  and  become

one  of  the  l ead ing  dr ivers  of  the  ICT  indust ry  and  ICT  community  in  Kosovo .  Str i v ing  towards

the  deve lopment  of  the  ICT  indust ry ,  STIKK  implemented  numerous  pro jects  a imed  to

promote  the  ICT  sector  of  Kosovo ,  improve  i t s  regulatory  f ramework ,  implement  research  and

indust ry  spec i f ic  analys i s ,  and  fac i l i ta te  profess iona l  deve lopment  of  sector ’s  const i tuents .

STIKK  cur rent ly  accounts  fo r  around  80% of  the  whole  ICT  sector  in  Kosovo  through  i t s

membersh ip .  STIKK  i s  dedicated  to  help  out  the  long - te rm -growth  of  the  In format ion  and

Communicat ions  Technology  indust ry  in  Kosovo ;  i s  committed  to  improv ing  the  bus iness

env i ronment  fo r  the  ICT ,  as  wel l  as  promot ing  the  contr ibut ion  of  the  In format ion  and

Communicat ions  Technology  to  economic  growth  and  soc ia l  progress  in  Kosovo .  

STIKK  seeks  to  part ic ipate  in  the  deve lopment  and  implementat ion  of  pol ic ies  by  help ing

the  Government  and  Ins t i tut ions  of  Kosovo  to  unders tand  cur rent  and  future  technology

t rends ,  and  how  technology  can  contr ibute  to  the  economic  growth  of  the  country .  

STIKK 's  miss ion  I s  to  help  create  a  better  ICT  bus iness  env i ronment  by  improv ing  s tandards

and  educat iona l  opportuni t ies ,  and  advocat ing  with  the  government  on  behal f  of  i t s

members  to  ensure  that  the  sector  wi l l  att ract  new  bus iness  and  investment .  

P A G E  5

A b o u T  S T I K K
K O S O V O  I C T  A S S O C I A T I O N

A S  A  C A T A L Y S T  T O  T H E  D Y N A M I C  T E C H N O L O G Y  I N D U S T R Y ,  S T I K K  -  K O S O V O  I C T  A S S O C I A T I O N
A C C E L E R A T E S  G R O W T H  A N D  P R O G R E S S  F O R  T H E  F A S T - P A C E D  E C O N O M Y .  I T  S H A P E S  T H E
I N D U S T R Y  A T  L A R G E .  S T I K K  P R O V I D E S  A  P L A T F O R M  T H A T  U N I T E S  T E C H N O L O G Y  L E A D E R S  T O
C O N N E C T  A N D  C O L L A B O R A T E ,  A N D  I T  A V I D L Y  S U P P O R T S  M E M B E R S  W H O  P U S H  T H E  B O U N D A R I E S
T O  P R O P E L  T E C H N O L O G Y  F O R W A R D .

W O M E N  I N  I C T  /  R E P O R T



This  analys i s  was  conducted  by  STIKK  in  partnersh ip  with  U .S .  Embassy  Pr i s t ina  as  part  of  the

Femme-preneurs  in  ICT  pro ject ,  supported  by  funding  f rom  the  Department  of  State ’s
POWER in i t iat ive .  In  2019 ,  the  Bureau  of  Economic  and  Bus iness  Af fa i r s  l aunched  a  new

State  Department  in i t ia t i ve  to  promote  women ’s  economic  empowerment  ca l led  “P r o v i d i n g
O p p o r t u n i t i e s  f o r  W o m e n ’ s  E c o n o m i c  R i s e , ”  or  POWER .  The  mult i - t ie red  in i t ia t i ve  l everages

d ip lomat ic  resources  and  works  with  the  pr ivate  sector  to  establ i sh  profess iona l  networks

and  bus iness  env i ronments  focused  on  promot ing  women ’s  economic  empowerment  in  a

global  context  and  in  advancement  of  U .S .  economic  pol ic ies .  With in  i t s  f i r s t  t ie r ,  POWER

promotes  women ’s  economic  empowerment  through  Embassy - l ed  pro jects ,  and  with in  the

second  t ie r  supports  the  Department ’s  economic  pol icy  dia logues  on  i s sues  and  top ics

perta in ing  to  gender - re lated  economic  i s sues .  POWER ’s  t ie red  approach  enables

programming  to  better  a l ign  and  support  U .S .  economic  and  fo re ign  pol icy  goals ,  whi le  a lso

h ighl ight ing  key  gender - re lated  economic  empowerment  i s sues  to  help  deve lop  profess iona l

bus iness  networks  fo r  women .  POWER ’s  abi l i t y  to  convene  women  bus iness  l eaders  and

entrepreneurs  in  the  U .S .  and  abroad  helps  women  deve lop  key  networks  and  partnersh ips  in

emerg ing  markets .  POWER  helps  women  ident i f y  opportuni t ies  and  deve lop  compet i t i ve

st rateg ies  in  emerg ing  sectors  t rad i t iona l l y  dominated  by  men  in  the  U .S .  and  abroad .

Through  programs  l i ke  Femme-preneurs  in  ICT ,  we ’ re  work ing  di rect ly  with  women  bus iness

owners  and  l eaders  to  promote  women ’s  fu l l  part ic ipat ion  in  the  global  economy  and

workforce .

U . S .  D E P A R T M E N T  O F  S T A T E  B U R E A U  O F
E C O N O M I C  A N D  B U S I N E S S  A F F A I R S
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A b o u T  T h e  P o w e r  I N I T I A T I V E

W O M E N  I N  I C T  /  R E P O R T

Source: CoWomen (Unsplash)



N O T E S  o n  t h e  r e p o r t  &
R e s e a r c h  M e t h o d o l o g y

This  report  i s  a  fo l low -up  to  a  roundtable

t i t led  "Femme-preneurs  in  ICT "  organized

by  STIKK  -  Kosovo  ICT  Assoc iat ion  in

par tnersh ip  with  the  U .S .  Embassy  Pr i s t ina ,

which  brought  together  female  founders  and

leaders  of  ICT  companies  f rom  Kosovo  and

the i r  counterpar ts  In  the  USA  dur ing  which

they  shared  the i r  exper iences ,  chal lenges

and  successes  achieved .  

In  order  to  compi le  th i s  report  on  Women  In

ICT ,  the  research  approach  that  was  used

focused  on  quant i tat i ve  surveys ,  Interv iews

with  female  founders  and  leaders  of  loca l  ICT

companies ,  data  col lect ion  f rom  var ious

academic  and  educat iona l  Ins t i tut ions ,  as

wel l  as ,  bus iness  Incubators .

 

The  data  col lect ion  fo r  th i s  report  was

completed  between  February  and  Apri l  of

2021 .  
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K O S O V O  I C T  C O M P A N I E S  O V E R V I E W
A N  O V E R V I E W  O F  T H E  C U R R E N T  S T A T E  O F  T H E
I C T  S E C T O R  I N  K O S O V O
In  order  to  better  unders tand  the  organizat iona l  s t ructures ,  capac i t ies ,  employee  s t ructures ,

fo re ign  market  presence  and  serv ices /products  of fe red  of  Kosovan  ICT  companies ,  we  asked

companies  to  prov ide  us  with  In format ion  and  data  on  these  quest ions .  

The  survey  was  completed  by  a  tota l  of  45 di f ferent  ICT companies ,  with  some  of  them

skipping  a  few  quest ions ,  and  some  of  the  key  f ind ings  of  th i s  enqui ry  as  fo l lows :   

When  explor ing  the

ownersh ip  s t ructure  of

ICT  companies

operat ing  In  Kosovo ,  a

great  major i ty  of  the

companies  or  88. 1% of
the responders  have

reported  that  they

e i ther  have  fu l l

nat iona l  ownersh ip

(69.05% )  or  a  mixed

ownersh ip  s t ructure

( 19 .05% ) ,  whi le  (9.5% )

have  reported  to  have

fore ign  ownersh ip  and

only  (2 .38% )  of  them

are  a  loca l  branch  of  a

fore ign  company .  

T Y P E  O F  O W N E R S H I P  S T R U C T U R E

As  we  look  in to  the

serv ices  and  products

of fe red  by  ICT  companies

operat ing  In  Kosovo ,

47.62% of  the responders
have  answered  that  the i r

company  mainly  prov ides

Sof tware  as  a  Serv ice

(SaS ) ,  whi le  26 . 19%  of

them  of fe r  Sof tware

Products .  The  remain ing

26. 19%  of  companies  have

stated  that  they  prov ide

other  ICT  serv ices

inc luding  spec ia l i zed

sof tware  fo r  hardware

products ,  network

arch i tecture  and

maintenance ,  data  analys i s

and  v i sua l izat ion ,  dig i ta l

market ing ,  etc .

P R O D U C T S / S E R V I C E S  P R O V I D E D

W O M E N  I N  I C T  /  R E P O R T
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As  ICT  serv ices  and  products  can  be  c lass i f ied  in  di f fe rent  ways  accord ing  to  the i r  purpose

and  usabi l i t y ,  we  asked  loca l  ICT  companies  to  highl ight  some  of  the  hor izonta l  markets  they

del i ver  the i r  serv ices  to .  The most  popular  hor izontal  markets  according to  the responses
are  Custom  Development /Outsourc ing  (63. 16% ) ,  Web  Des ign  and  Development  (60.53% ) ,  I T

Consul t ing  (60.53% ) ,  Mobi le  Solut ions  (52 .63% )  and  Sof tware  Qual i ty  Assurance  (44.74% ) .      

H O R I Z O N T A L  M A R K E T S

As  Kosovo  has  deve loped

into  a  des i rab le

dest inat ion  fo r  ICT

serv ices ,  we  asked  the

companies  part ic ipat ing  in

the  survey  to  share  the

percentages  of  the i r  work

in  the  loca l  and

Internat iona l  markets .  On

average  around  21%  I s

main ly  work  fo r  the  loca l

market ,  whi le  79% of  the
work Is  exported  to

Internat iona l  markets .

L O C A L / I N T E R N A T I O N A L  M A R K E T  P E R C E N T A G E

W O M E N  I N  I C T  /  R E P O R T

The  tab le  presents  the  var ious  sectors  in  which

the  loca l  ICT  companies  engage  In ,  regard ing

the  loca l  market .  As  depicted  in  the  tab le ,  the
most  popular  sectors  are  the  f inanc ia l  sector

(42.42% ) ,  educat ion  or  e - l earn ing  (36.36% )  and

the  banking  sector  (30.30% ) .

 

L O C A L  S E C T O R S
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Explor ing  the  export

capac i t ies  of  ICT

companies  operat ing  In

Kosovo ,  we  asked  the

survey  responders

whether  the i r  company

is  cur rent ly  export ing

serv ices /products  and

89. 19% of  them
responded posit ive ly
whi le  only  8. 1 1%  only

of fe r  the i r  serv ices  to

the  loca l  market .

E X P O R T I N G  S E R V I C E S  

W O M E N  I N  I C T  /  R E P O R T

The  tab le  bel low  presents  the  var ious  sectors  in

which  loca l  ICT  companies  engage  in ,

regard ing  in ternat iona l  markets .  The most
popular  sectors  for  local  ICT  companies  in

the  In ternat iona l  markets  they  of fe r  the i r

serv ices  in  are  I T  serv ices  and  outsourc ing

(59.46% )  fo l lowed  by  f inanc ia l  serv ices

(27.03% ) ,  educat ion  or  e - l earn ing  (27.03% )  and

manufactur ing ,  dis t r ibut ion  &  reta i l  (24.32% ) .  

I N T E R N A T I O N A L  S E C T O R S

M A I N  O B S T A C L E S  I N
I N T E R N A T I O N A L  M A R K E T S

As  loca l  ICT  companies  keep  growing  and

expanding  to  new  markets ,  a  few  of  the  most

common  obstac les  they  face  inc lude :  visa
requirements  for  t ravel  (59.46% ) ,  f ind ing  the

r ight  bus iness  partner  (59.64% ) ,  l ack  of  support

by  government  Ins t i tut ions  through  export

f inanc ing  schemes  (35 . 14% ) ,  l ack  of  qual i f ied

sta f f  (35 . 14% )  and  l ack  of  market  in format ion

(29.73% ) .  
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When  asked  what  do  they  bel ieve  are  the  core

compet i t i ve  advantages  loca l  ICT  Companies

have  when  operat ing  In  In ternat iona l  markets ,

compared  to  the i r  counterpar ts ,  91 .89% of  the
responders  bel ieve that  qual i ty  Is  the core
compet it ive  advantage ,  86.49%  bel ieve  i t  i s

technica l  know -how ,  54.05%  bel ieve  i t  i s  the

sector  spec i f ic  know -how  and  51 .35%  bel ieve

cul tura l  knowledge  play  an  Important  ro le  as

wel l .

C O R E  C O M P E T I T I V E  A D V A N T A G E S

Look ing  at  the  growth  of  loca l

ICT  companies  based  on  the

number  of  employees  and

assoc iates ,  i t  i s  c lear  that  the

indust ry  has  been  s teadi l y

growing  and  i t  exper ienced  i t s

la rgest  growth  in  recent  years

dur ing  2019 .  Even  though

dur ing  2020  we  were  hi t  with

the  COVID - 19  pandemic ,  The
number  of  employees  in
local  companies  grew from
an average of  27  employees
in  2019  to  an average of  33
employees  in  2020.   The

largest  company  part ic ipat ing

in  the  survey  has  reported

that  I t  cur rent ly  employs  175
employees ,  whi le  the  smal les t

one  8  employees .

N U M B E R  O F  E M P L O Y E E S  &  A S S O C I A T E S

W O M E N  I N  I C T  /  R E P O R T

By  explor ing  the  employee

st ructure  of  loca l  ICT  companies

in  two  aspects ,  Dut ies  of  the

employees  and  a  gender

breakdown ,  We  can  see  that

most  of  the  s ta f f  I s  respons ib le

for  technical  dut ies  with  an
average of  15  employees ,

fo l lowed  evenly  by  employees

respons ib le  fo r

admin is t rat ion / f inance ,  C - l eve l

execut ives  and  other  dut ies  with

an  average  of  3 employees .  In

gender  te rms ,  the  l a rgest

d i f fe rence  in  female  to  male

rat ios  I s  In  technica l  dut ies

where  on  average  30%  more

male  employees  are  hi red .  

E M P L O Y E E  S T R U C T U R E  ( D U T I E S  &  G E N D E R )
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When  asked  whether  the  company  I s

fac ing  a  def ic i t  of  sk i l led /qual i f ied

workforce  that  ef fects  the  company ’s

da i l y  operat ions  and  growth ,  82.35%
of  responders  answered yes ,  whi le

17 .65%  answered  no .  The  percentages

are  near ly  Ident ica l  to  a  year  before ,

l eav ing  to  unders tand  that  not  much

has  been  done  in  regards  to  sk i l led

workforce  deve lopment  on  a  nat iona l

leve l .  

I S  T H E  C O M P A N Y  F A C I N G  A  D E F I C I T  O F
S K I L L E D / Q U A L I F I E D  W O R K F O R C E ?

W O M E N  I N  I C T  /  R E P O R T

Look ing  at  the  di f fe rent  ways

loca l  ICT  companies  cope  with

the  def ic i t  of  sk i l led /qual i f ied

workforce ,  the  most  widely  used

opt ions  Inc lude  the  company

Invest ing  In  t ra in ings  and

cert i f i cat ions  fo r  the i r  s ta f f  and

Interns .  The most  popular
Investment  re lated to
workforce development  In  the
local  ICT  companies  Is  In-
house tra in ing with  an average
of  5 .500 EUR annual ly .  Spec i f ic

cer t i f i cat ion  programs  are  the

second  most  popular  Investment

with  an  average  annual  va lue  of

2 .800 EUR ,  fo l lowed  by  hi r ing

externa l  consul tant -based

tra in ing  with  an  average  annual

va lue  of  2 .500 EUR .  The  l east

popular  opt ion  I s  Job -shadowing

with  an  average  annual  va lue  of

around  700 EUR .  

H O W  D O E S  T H E  C O M P A N Y  C O P E  W I T H  T H E
D E F I C I T  O F  S K I L L E D / Q U A L I F I E D  W O R K F O R C E ?
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Last l y ,  we  asked  the  responding  companies  I f

there  were  any  s ign i f icant ly  changed  processes  or

ways  of  organiz ing  work  dur ing  the  l as t  year  and

the answer  for  the major i ty  (73.33% )  was yes .

Going  fu r ther  in to  what  these  changes  were ,  we

learned  that  33 .33%  of  the  responders  In t roduced

new  or  s ign i f icant ly  changed  processes  of

organiz ing  work ,  3 1 . 1 1%  of  them  s tar ted  of fe r ing

new  or  s ign i f icant ly  changed  serv ices  to  the i r

c l ients ,  22 .22%  divers i f ied  the i r  product  l ines

wi th  new  or  s ign i f icant ly  changed  products  and

13 .33%  of  them  adopted  new  or  s ign i f icant ly

changed  ways  of  communicat ing  with  externa l

par tners .

A N Y  N E W  O R  S I G N I F I C A N T L Y  C H A N G E D  P R O C E S S E S
O R  W A Y S  O F  O R G A N I Z I N G  W O R K  D U R I N G  L A S T  Y E A R ?

W O M E N  I N  I C T  /  R E P O R T

Whi le  explor ing  the  operat ing  capac i t ies  of  the

loca l  ICT  companies  compared  to  a  year  before ,

41 . 18% of  the tota l  responders  reported that
their  companies  have increased their  operat ing
capacit ies  re lat ive  to  the previous  year ,  with

23 .53% of  them  s tat ing  that  the  operat ing

capac i t ies  have  increased  by  l ess  than  50% and

17 .65%  s tat ing  that  the  operat ing  capac i t ies  have

increased  by  50% or  more .  38.24%  of  responders

reported  that  the  company 's  operat ing  capac i t ies

have  remained  the  same ,  whi le  20.59%  have

reported  that  the  operat ing  capac i t ies  In  the i r

companies  has  decreased ,  out  of  which  17 .65%
have  exper ienced  a  decrease  of  l ess  than  50% and

only  2 .94%  a  decrease  of  more  than  50% re lat i ve

to  the  prev ious  year .

O P E R A T I N G  C A P A C I T I E S  R E L A T I V E  T O  T H E  
P R E V I O U S  Y E A R  ( E M P L O Y E E S  &  P R O D U C T I V I T Y )  
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Women  play  a  very  important  ro le  in  the  ICT  sector  in  Kosovo  and  i t s  deve lopment .

They  are  an  in tegra l  part  of  the  workforce ,  f rom  jun ior  leve l  pos i t ions  a l l  the  way  to

key  leadersh ip  pos i t ions .  In  order  to  highl ight  some  of  the  exper iences ,  chal lenges ,

dr ives  and  thoughts  on  female  part ic ipat ion  and  leadersh ip  in  the  loca l  ICT  Indust ry ,

we surveyed a  group of  27  women ICT profess ionals  in  d i f ferent  levels  of  their
career  through  an  open -ended  quest ionna i re  and  the  f ind ings  of  th i s  survey  are

represented  below .  

E X P E R I E N C E S ,   c h a l l e n g e s  &  F E M A L E
L E A D E R S H I P  I n  t h e  l o c a l  I C T  S e c t o r

In i t ia l l y ,  we  asked  the

survey  responders  to

te l l  us  about  the i r

cur rent  pos i t ion  in  the

company  they  work  In .

From  the  responses ,

22 .22%  were  C - l eve l

execut ives ,  33 .33%  are

respons ib le  fo r

admin is t rat i ve / f inanc ia

l  dut ies ,  whi le  44.44%
are part  of  the
technical  team .

P O S I T I O N  I N  C O M P A N Y

W O M E N  I N  I C T  /  R E P O R T

" T H E  F U T U R E  I S  T E C H  
&  F E M A L E "

Source: CoWomen (Unsplash)
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After  explor ing  the  l ength  of  the  careers  of  our

responders ,  we  wanted  to  know  i f  the i r  cur rent

pos i t ion  in  the  companies  they  work  fo r  I s  the i r

s ta r t ing  pos i t ion  or  did  they  reach  I t  through

career  deve lopment  and  promot ion .  For  more
than hal f  of  the responders  (55 .56% )  the

cur rent  pos i t ion  I s  the i r  start ing posit ion  In  the

Indust ry  whi le  the  res t  (44.44% )  have  reached

the  pos i t ion  through  career  deve lopment .  

C A R E E R  D E V E L O P M E N T

W O M E N  I N  I C T  /  R E P O R T

Look ing  at  how  long  have  the  survey  responders  been  part  of  the  ICT  Indust ry ,  we  found  at

that  near ly  a l l  the  responders  who  are  C-Level  execut ives  have been part  of  the ICT
industry  for  more than 15  years ,  whi le  the  technica l  and  adminis t rat i ve / f inance  team

members  have  on  average  been  part  of  the  ICT  indust ry  fo r  12 .5  months .  

L E N G T H  O F  C A R E E R  I N  T H E  I C T  S E C T O R

There  are  numerous  chal lenges

women  profess iona ls  face  throughout

the i r  career  in  th i s  most ly  male

dominated  Indust ry .  When  asked

about  the  chal lenges  our  responders

faced  a long  the i r  career  deve lopment

in  th i s  sector ,  the pr imary  chal lenge
seems to  be trust  issues  f rom other
team members  and c l ients  (40.74% )

fo l lowed  by  the  chal lenge  of  l earn ing

new  sk i l l s  in  order  to  adapt  with  the

work  requi red  (22 .22% ) ,  acceptance  of

author i ty / female  l eadersh ip  f rom  both

employees  and  c l ients  ( 18 .52% )  and

non -equal  pay  re lat i ve  to  male

counterpar ts  ( 18 .52% ) .

C H A L L E N G E S  F A C E D  A S  A  
P R O F E S S I O N A L  I N  T H E  I N D U S T R Y

Explor ing  mentorsh ip  exper iences ,  we  asked  the  survey  responders  I f  they  have  ever
received or  g iven profess ional  mentorships  re lated to  the work that  they do and the
answer  was an outstanding yes  ( 100% ) .  Al l  the  C - l eve l  execut ives  surveyed  have  given

mentorsh ips  to  the i r  s ta f f  and  other  young  women  entrepreneurs  look ing  to  break  through  In

the  Indust ry ,  whi le  a l l  the  other  responders  have  rece ived  mentorsh ips  in  di f fe rent  fo rms ,

e i ther  at  the i r  workplace  or  pr ivate  mentorsh ips  with  success fu l  female  l eaders .  This  c lear ly

h ighl ights  the  support  women  profess iona ls  extend  to  each  other  fo r  career  deve lopment  and

encourag ing  young  women  to  pursue  a  career  in  the  indust ry .  

M E N T O R S H I P S
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The  survey  a lso  Inc luded  a  quest ion  re lated  to

d iscuss ions  of  divers i ty  and  Inc lus ion  In  the

workplace ,  through  which  we  wanted  to  see  how

open  are  loca l  ICT  companies  to  hav ing  these

discuss ions  with  the i r  teams .  From  the  responses ,

70.37% reported that  they do discuss  about
divers i ty  and Inclus ion with  their  teams ,  whi le

29.63%  reported  that  they  have  never  discussed

these  top ics  in  the i r  workplace .   

D I V E R S I T Y  &  I N C L U S I O N  I N  T H E  W O R K P L A C E

W O M E N  I N  I C T  /  R E P O R T

We  wanted  to  know  more  about  profess iona l  networks  fo r  women  entrepreneurs  or  women  In

ICT  and  I f  the  responders  are  members  of  any  networks .  What  we  found  out  f rom  the

responses  I s  that  current ly  there  are  no formal  profess ional  networks  for  women
entrepreneurs  of  women In  ICT  In  Kosovo ,  whi le  the  C - l eve l  execut ive  responders  s tated

that  they  part ic ipate  In  In formal  networks  where  they  exchange  exper iences ,  Ideas  and  keep

up  with  what  I s  happening  In  the  Indust ry  on  a  l a rger  sca le .  When  asked  I f  they  would  jo in  a

formal  profess iona l  network  fo r  women ,  a l l  the  responders  sa id  yes  ( 100% ) .  

P R O F E S S I O N A L  N E T W O R K S

Whi le  explor ing  the  In terests  and  dr ives  of  the  responders  that  got  them  work ing  In  the  ICT

Indust ry ,  we  found  out  fo r  a  l a rge  number  of  responders  (82% )  the main dr ive  and Interest
to  jo in  the Industry  has  been with  them s ince ear ly  adulthood .  They  were  in terested  in

sc ience ,  engineer ing  and  technology ,  with  a  spec ia l  focus  on  the  problem -so lv ing  aspects  of

these  f ie lds  and  that  pushed  them  to  pursue  academic  and  profess iona l  knowledge ,  thus

becoming  part  of  the  ICT  Indust ry .  

I N T E R E S T  I N  T E C H

We  wanted  to  know  how  do  the  part ic ipants  fee l  about  the  percept ion  of  female  l eadersh ip

In  Kosovo  compared  to  male  l eadersh ip ,  espec ia l l y  In  the  ICT  sector .  Whi le  18 .52%  fee l  that

female  l eadersh ip  I s  perce ived  di f fe rent ly  f rom  male  l eadersh ip  and  that  can  be  chal lenging

at  t ime ,  the major i ty  of  the responders  (81 .48% )  s tated that  the don't  bel ieve that  female
leadership  Is  perceived di f ferent ly  f rom male  leadership  and  that  the  vo ice  of  female

leaders  I s  jus t  as  s t rong  as  the i r  male  counterpar ts  In  the  ICT  Indust ry .  

P E R C E P T I O N  O F  F E M A L E  L E A D E R S H I P  I N  K O S O V O

F ina l l y ,  we  asked  the  survey  responders  whether  they  would  encourage  other  women  to  jo in

the  ICT  sector  as  a  career  path  and  the  answer  was  an  overwhelming  yes  ( 100% ) .  Whi le  most

c i ted  inc lus ion ,  profess iona l  deve lopment  opportuni t ies  and  dynamic  workplaces  as  some  of

the  main  reasons  to  jo in  the  Indust ry ,  one  comment  s tood  out  "The future  is  tech and
FEMALE " .  

W O M E N  I N  I C T  A S  A  C A R E E R  P A T H
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The  fo l lowing  sect ion  explores  the  s tate  of  female  entrepreneursh ip  and  leadersh ip

in  the  loca l  ICT  sector .  We reached to  8  female  owners ,  founders ,  partners  and C-
Level  execut ives  of  local  ICT  companies  with  quest ions  regard ing  the i r

pro fess iona l  journey ,  chal lenges  faced  as  a  female  leader  in  a  male  dominated

Indust ry ,  company  hi r ing  pol ic ies  and  gender  balance ,  encourag ing  women  to  jo in

the  sector  and  suggest ions  on  what  the  community  can  do  to  encourage  women

part ic ipat ion  in  the  sector .

F E M M E - P R E N E U R S H I P  I n  t h e  l o c a l
I C T  S e c t o r

Star t ing  i t  of f  we  explored  the  profess iona l  journeys  of  the  femme-preneurs  reached  in

order  to  unders tand  how  they  got  to  where  they  cur rent ly  are ,  as  l eaders  of  some  of  the  most

success fu l  and  innovat ive  ICT  companies  in  Kosovo .  For  most  of  the  part ic ipants  (76.46% )

the i r  profess iona l  journeys  s tar ted  in  ear ly  adul thood ,  through  var ious  seasonal  jobs ,

in ternsh ips  or  vo lunteer ing .  This  set  a  base  fo r  cont inuous  deve lopment  and  ambit ion  to

overcome  var ious  chal lenges  in  order  to  reach  the i r  goals .  For  near ly  a l l  the  responders ,  the

path  to  the i r  profess iona l  journeys  can  be  t raced  to  entry  l eve l  jobs ,  fo l lowed  up  by

promot ions  and  f ina l l y  break ing  out  to  create  the i r  own  companies  or  enter ing  in

par tnersh ips  which  rev i ta l i zed  ex i s t ing  companies .  

P R O F E S S I O N A L  J O U R N E Y S

W O M E N  I N  I C T  /  R E P O R T

Look ing  at  the  var ious  chal lenges  female  l eaders  have  faced  and  s t i l l  do  in  the i r  profess iona l

careers ,  f rom  the  responders  we  unders tood  that  one  of  the  biggest  chal lenges  faced  i s  the

dis t rust  they  somet imes  face  f rom  both  c l ients  and  teammates  regard ing  the i r  capabi l i t ies .

For  qui te  some  t ime ,  female  l eadersh ip  and  successes  achieved  where  not  given  the  r ight

amount  of  attent ion  in  compar i son  to  the i r  male  counterpar ts  but  th i s  has  s lowly  but  sure ly

been  changing  over  the  past  few  years .  In  reso lv ing  these  i s sues ,  one  of  the  most  common

paths  (68% )  used  was  through  mentorsh ips  with  other  success fu l  female  l eaders .  I t  i s  worth

not ing  that  near ly  a l l  responders  agree  that  the  ICT  ecosystem  in  Kosovo  i s  support i ve  of

women  in  the  sector  and  encourages  young  female  profess iona ls  to  pursue  careers  in  the

sector .    

C H A L L E N G E S  O F  F E M A L E  L E A D E R S H I P  I N  A  M A L E
D O M I N A T E D  I N D U S T R Y

Source: CoWomen (Unsplash)

"Being only  one woman in  a  room ful l  of  man makes i t  d i f f icult  for  your  voice  to  be heard and taken
ser iously . "  Hana Qer imi  -  StarLabs  &  Digita l  School   
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When  look ing  at  the  hi r ing  pol ic ies  of  the  companies  l ead  by  female  profess iona ls  who

responded  to  our  enqui ry ,  a l l  of  the  responders  reported  that  gender  does  not  play  a  ro le  in

the i r  hi r ing  dec is ions .  When  recru i t ing  fo r  open  pos i t ions ,  what  they  look  fo r  in  a  potent ia l

new  teammate  are :  character ,  sk i l l s  and  work  att i tude .  Just  as  wel l ,  the  cur rent  gender

ba lance  in  these  companies  on  average  i s  37% female  employees  compared  to  63%  male

employees .

C O M P A N Y  H I R I N G  P O L I C I E S  &  G E N D E R  B A L A N C E

W O M E N  I N  I C T  /  R E P O R T

Promot ion  of  the  benef i t s  of  jo in ing  the  ICT  community ,  as  wel l  as ,  the  encouragement  of

young  women  to  jo in  the  sector  are  two act ions  that  a l l  of  the  responders  take very
ser iously .  They  act ive ly  part ic ipate  in  workshops ,  events  and  conferences ,  speak ing  and

mot ivat ing  future  profess iona ls  with  the i r  success  s tor ies ,  chal lenges  faced  and

entrepreneur ia l  mindset ,  set t ing  a  per fect  example  of  what  a  t rue  l eader  should  look  l i ke .

Near ly  a l l  of  the  part ic ipants  are  a lso  cur rent ly  invo lved  with  mentorsh ip  pos i t ions .

P R O M O T I O N  &  E N C O U R A G E M E N T  O F  W O M E N  T O  J O I N
T H E  I C T  S E C T O R  

"The glass  ce i l ing is  only  in  the mind,  and i f  the  miss ion is  important  enough for  you,  then nothing
should stop you."  Arta  Shehu Zajmi  -  jCoders   

AS  ment ioned  prev ious ly ,  the  ICT  community  has  shown  to  be  support i ve  of  women  in  the

sector  but  there  i s  a lways  room  fo r  improvement .  Per  the  responses ,  there  are  a  few  di f fe rent

th ings  the  community  can  do  to  fu r ther  promote  inc lus ion  in  the  sector ,  as  wel l  as ,  motivate

women to  achieve greatness  in  the  sector  such  as :  create  more  opportuni ty  fo r  open

conversat ions  with in  the  teams  and  wider  community ,  t ry  to  bui ld  a  cul ture  of  giv ing  f i r s t  by

support ing  women  in  the i r  profess iona l  journeys ,  promote  and  highl ight  ro le  models  not  only

f rom  a  l eadersh ip  s tand  but  a lso  technica l  s ta f f ,  create  a  network  (c luster )  of  Women  in  ICT ,

dev ise  a  scheme  support ing  mentorsh ips  fo r  young  femme -preneurs ,  etc .   

S U G G E S T I O N S  T O  T H E  C O M M U N I T Y
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W O M E N  P A R T I C I P A T I O N  I N  I C T
R E L A T E D  A C A D E M I C  P R O G R A M S
A  L O O K  I N T O  F E M A L E  E N R O L L M E N T  I N  V A R I O U S
A C A D E M I C  A N D  P R O F E S S I O N A L  D E V E L O P M E N T  P R O G R A M S

When  i t  comes  to  profess iona l  deve lopment  and  the  creat ion  of  a  sk i l led  workforce ,  Kosovo

of fe rs  a  few  opt ions  f rom  publ ic  univers i t ies  with  majors  in  var ious  ICT  f ie lds ,  pr ivate

univers i t ies ,  profess iona l  t ra in ing  schools  and  cer t i f ied  t ra in ing  module  prov iders .

Entrepreneursh ip  i s  a lso  supported  through  var ious  bus iness  incubators .  In  order  to  see  the

Impact  and  part ic ipat ion  in  var ious  academic  programs  re lated  to  ICT ,  we  reached  out  to  the

academic  and profess ional  t ra in ing Inst i tut ions  with  an  enqui ry  regard ing  the  enro lment

of  women  in  the i r  respected  programs .  The  sect ion  bel low  depicts  the  f ind ings .

Univers i ty  of  Pr i sht ina ,  i s  one  of  the  oldest  univers i t ies  in  the  country  and  with in  i t s  facu l t ies

are  two  that  of fe r  majors  re lated  var ious  ICT  f ie lds  which  are  the  facu l ty  of  e lect r ica l  and

computer  engineer ing  and  the  facu l ty  of  natura l  mathemat ica l  sc iences .  The  univers i ty  of fe rs

both  Bachelors ,  as  wel l  as ,  Masters  degrees .  Look ing  at  the  enro lment  ra tes  based  on  gender ,

fo r  bachelor  degrees  the  number  of  female  s tudents  enro l led  compared  to  male  s tudents  I s

ra ther  s teady  over  the  past  few  years ,  with  a  smal l  dip  l as t  year  when  38. 18%  of  s tudents

enro l led  In  ICT  re lated  majors  where  women ,  whi le  61 .82%  where  men .  On  the  other  hand ,  In

the  Masters  programs ,  women  enro lment  has  been  s teadi l y  growing  over  the  past  few  year ,

culminat ing  l as t  year  when  51 .57% of  students  enrol led in  masters  programs were women .  

P U B L I C  U N I V E R S I T I E S

W O M E N  I N  I C T  /  R E P O R T

U N I V E R S I T Y  O F  P R I S H T I N A  &  U N I V E R S I T Y  O F  N O R T H  M I T R O V I C A

In  the  northern  part  of  Mit rov ica ,  populated  by  a  Serb ian  major i ty ,  the  publ ic  univers i ty  a lso

Inc ludes  two  facu l t ies  of fe r ing  majors  re lated  to  ICT  f ie lds .  Once  aga in  these  two  facu l t ies  are

the  facu l ty  of  e lect r ica l  and  computer  engineer ing  and  the  facu l ty  of  natura l  mathemat ica l

sc iences  and  the  c lasses  are  taught  in  Serb ian .  Look ing  at  the  enro lment  ra tes  at  these  two

facul t ies ,  the  gender  balance  I s  ra ther  di f fe rent  In  Northern  Mit rov ica .  Over  the  past  four

years ,  the  average  enrolment  rate  of  female  students  has  been around 25%  whi le  75%  of

the  s tudents  enro l led  have  been  male .  

B A C H E L O R  -  E N R O L L M E N T M A S T E R S -  E N R O L L M E N T

B A C H E L O R  -  E N R O L L M E N T
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W O M E N  I N  I C T  /  R E P O R T

In  Kosovo  there  are  numerous  pr ivate  col leges
and  univers i t ies  serv ing  as  addi t iona l
a l te rnat ives  fo r  s tudents  look ing  to  enro l l  in
h igher  educat ion  and  are  not  keen  on  jo in ing  a
publ ic  univers i ty .  A  few  of  these  col leges  and
univers i t ies  who  of fe r  majors  in  var ious  ICT
re lated  f ie lds  were  contacted  with  enqui r ies
about  enro l lment  data  and  UBT ,  Universum ,

Ri invest  and  TDI  (RIT  Kosovo )  have  send  out
the  data  inc luded  in  th i s  report .  Accord ing  to
the  data ,  the enrolment  rate  of  female
students  in  these inst i tut ions  has  last  year
been an average of  26 .34%  whi le  73.91%  have

been  male  s tudents .  Whi le  th i s  average  I s  a
rea l  representat ion  of  the  enro lment  ra te  fo r
the  f i r s t  three  col leges /univers i t ies ,  TDI  (RIT
Kosovo )  has  l as t  year  had  an  enro lment  ra te  of
44%  female  s tudents  compared  to  56% male

students .

P R I V A T E  C O L L E G E S  &  U N I V E R S I T I R E S
U B T ,  U N I V E R S U M ,  R I I N V E S T  &  T D I  ( R I T  K O S O V O )

A V E R A G E  -  E N R O L L M E N T

Var ious  t ra in ing  prov iders ,  both  pr ivate ,  as
wel l  as ,  donor  backed  Ins t i tut ions  of fe r
numerous  t ra in ing  programs  a imed  at
equipping  youngsters  with  var ious  sk i l l s  to
prosper  In  the  ICT  sector  and  spec ia l  advanced
tra in ings  fo r  young  profess iona ls  to  deve lop
the i r  knowledge .  These  t ra in ing  prov iders  of fe r
everyth ing  f rom  cer t i f ied  pro ject  management
in  ICT ,  var ious  programming  l anguages
cer t i f i cat ions ,  soc ia l  media  management ,

soc ia l  media  analys i s ,  graphic  des ign ,  UI /UX
des ign ,  etc .  The  data  represented  in  th i s  s tudy
were  col lected  f rom  CACTTUS  Educat ion ,

BEETROOT  Academy ,  Innovat ion  Centre  Kosovo
( ICK )  and  L ink  Mit rov ica  ( Innovat ion  Centre  in
North  Mit rov ica )  of fe r ing  c lass ing  In  Engl i sh  to
both  Serb ian  and  Albanian  s tudents .  Look ing
at  the  average  s tudent  enro lments  in  the
var ious  t ra in ing  programs  of fe red  by  the
above -ment ioned  prov iders ,  we  can  see  that
the  average  number  of  female  s tudents
enro l led  i s  s lowly  increas ing ,  f rom  an  average
of  23 .68%  In  2018  to  26.34% last  year .  I t  I s

worth  ment ion ing  that  the  average  number  of
female  s tudents  enro l led  at  var ious  t ra in ings
prov ided  by  VentureUP ,  the  Incubator  of  the
publ ic  univers i ty  of  Pr i sht ina ,  has  fo r  the  past
three  years  been  51 .02% .

T R A I N I N G  P R O V I D E R S  
C A C T T U S  E D U C A T I O N ,  B E E T R O O T  A C A D E M Y ,  I N N O V A T I O N  C E N T R E  K O S O V O  ( I C K )
V E N T U R E U P  &  L I N K  M I T R O V I C A  ( I N N O V A T I O N  C E N T R E  M I T R O V I C A )  

A V E R A G E  -  E N R O L L M E N T
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F ina l l y ,  we  wanted  to  explore  female
part ic ipat ion  In  the  Star t -Up  ecosystem .

Innovat ion  Centre  Kosovo  I s  the  biggest
bus iness  Incubator  in  Kosovo  who  have
supported  over  432 Start -Up's  s ince 2012 ,

whi le  VentureUP  I s  the  bus iness  Incubator  of
the  publ ic  univers i ty  of  Pr i sht ina ,  support ing
Star t -Up 's  founded  by  the  s tudents  of  th i s
Inst i tut ion .  Look ing  at  the  part ic ipat ion  of
females  in  the  bus iness / incubat ion  ca l l s
launched  by  these  two  Incubators ,  the
part ic ipat ion of  women is  steadi ly  growing ,

f rom  an  average  of  31 .68%  In  2018  to  37.95%  In

2020 .

S T A R T - U P  I N C U B A T O R S
I N N O V A T I O N  C E N T R E  K O S O V O  ( I C K )  &  V E N T U R E U P  

A V E R A G E  -  P A R T I C I P A T I O N

Source: Andrew Neel (Unsplash)



p r o g r a m s  d e d i c a t e d  t o  
w o m e n  &  G i r l s  i n  s t e m / i c t

The  part ic ipat ion  of  women  and  gi r l s  In
STEM  and  ICT  has  been  steadi ly  growing
over  the years .  Var ious  act iv i t ies  and

programs  have  been  implemented  by
numerous  organizat ions  partner ing  with
donors  in  order  to  encourage  women  to
pursue  careers  In  ICT  and  equipping  them

with  the  adequate  sk i l l s  to  succeed  in  th i s
sector .  Just  as  wel l ,  a  number  of  di f fe rent
pro jects  a iming  to  promote  and  encourage
STEM educat ion  fo r  young  gi r l s  have  been

act ive  fo r  the  past  few  years .  

Some  of  these  programs ,  that  are  s t i l l  act ive
today ,  are  l i s ted  in  the  fo l lowing  page .  
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The Agency for  Gender  Equal i ty  (AGE )  i s  a  governmenta l  agency  operat ing  under  the  Off ice

of  the  Pr ime  Minis ter  of  the  Republ ic  of  Kosovo .  AGE  i s  mandated  to  des ign ,  Implement ,

propose ,  coord inate  and  monitor  publ ic  sa les  pol icy  and  I t s  use  fo r  gender  equal i ty .  The
agency  I s  respons ib le  fo r  promot ing ,  protect ing  and  advanc ing  the  protect ion  of  women  and
men  in  a l l  spheres  of  pol i t ica l ,  economic ,  soc ia l  and  cul tura l  l i fe  in  Kosovo .

A G E N C Y  F O R  G E N D E R  E Q U A L I T Y

Junior  Geeks  i s  an  educat iona l  and  engaging  f lagsh ip  program  dedicated  to  insp i re  and

guide  br ight  young  Kosovars  hone  the i r  sk i l l s  in  STEAM (Sc ience ,  Technology ,

Entrepreneursh ip ,  Art  &  Mathemat ics )  and  channel  the i r  capac i t ies  fo r  innovat ion .  The
miss ion  of  th i s  program  I s  to  give  teenagers  the  opportuni ty  to  discuss ,  research  and  l earn
f i r s t  hand  about  STEAM  top ics  in  a  s imulat ing  and  creat ive  env i ronment  whi le  insp i r ing  love
for  sc ience .  

O F F I C E  O F  T H E  P R I M E  M I N I S T E R  O F  T H E  R E P U B L I C  O F  K O S O V O

W W W . A B G J . R K S - G O V . N E T

E D I T A  T A R A N I ,  Z A N A  T A B A K U ,  S H P E N D  L I L A ,  I C K ,  K O S O V O  U S  A L U M N I  ( K U S A )  &
S U P P O R T E D  B Y  U S  E M B A S S Y  I N  P R I S T I N A

W W W . J U N I O R G E E K S . N E T

Erasmus for  Young Entrepreneurs  i s  a  cross -border  exchange  programme  which  gives  new

or  asp i r ing  entrepreneurs  the  chance  to  l earn  f rom  exper ienced  entrepreneurs  running  smal l
bus inesses  in  other  Part ic ipat ing  Countr ies .  The  exchange  of  exper ience  takes  place  dur ing  a
stay  with  the  exper ienced  entrepreneur ,  which  helps  the  new  entrepreneur  acqui re  the  sk i l l s
needed  to  run  a  smal l  f i rm .  The  host  benef i t s  f rom  f resh  perspect ives  on  his /her  bus iness  and
gets  the  opportuni t ies  to  cooperate  with  fo re ign  partners  or  l earn  about  new  markets .  

Current ly ,  there  are  four  implement ing  organizat ions  of  the  EYE  programme  in  Kosovo
ass i s t ing  young  entrepreneurs .  

E R A S M U S  F O R  Y O U N G  E N T R E P R E N E U R S
K O S O V O  I C T  A S S O C I A T I O N ,  I N N O V A T I O N  C E N T R E  K O S O V O  ( I C K ) ,  H E I M E R E R
C O L L E G E  &  K O S O V A  W O M E N 4 W O M E N

W W W . E R A S M U S - E N T R E P R E N E U R S . E U

The  overa l l  goal  of  the  Promoting Pr ivate  Sector  Employment  (PPSE )  in  Kosovo  i s  to

prov ide  increased  susta inable  gainfu l  employment  fo r  young  women  and  men  in  Kosovo
through  smal l  and  medium  enterpr i ses  that  operate  in  wel l -organized  and  inc lus ive
economic  sectors .  Bui ld ing  upon  the  resu l t s  and  pro ject  ins ights  in  Phase  I  (2014  –  2017 ) ,

Phase  I I  tack les  pr ivate  sector  deve lopment  and  job  creat ion  with  more  emphas i s  on  youth ,

women  and  minor i t ies .

P P S E  P R O G R A M
S W I S S C O N T A C T  

W W W . P P S E - K O S O V O . O R G
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This  report  a ims  to  highl ight  the  cur rent  s tate  of  female  part ic ipat ion ,  motivat ion  and
success  in  the  loca l  ICT  sector  as  seen  by  female  l eaders  and  workforce  themselves .

Throughout  the  report ,  i t  i s  ev ident  that  women  do  have  a  place  in  the  ICT  indust ry  and  can
achieve  great  th ings  with  a  l i t t le  support  f rom  the  community .  

Star t ing  with  the  genera l  analys i s  of  the  ICT  companies  in  Kosovo ,  the  report  shows  that
greater  numbers  of  women  are  jo in ing  the  indust ry  each  year  and  that  the  gender  balance  i s
becoming  more  equal  as  the  indust ry  evo lves .  More and more females  are  r is ing up in  the
leadership  h ierarchy ,  managing  l a rge  teams  and  l ead ing  companies  that  have  earned  the i r

respect  in  both  loca l  and  in ternat iona l  markets .  

Look ing  at  the  exper iences  women  have  been  through  in  the  sector ,  i t  i s  c lear  that  there  i s
room  fo r  improvement  espec ia l l y  when  i t  comes  to  earn ing  the  t rust  of  male  c l ients  and
teammates ,  but  there  are  c lear  s igns  that  th i s  i s  changing  and  wi l l  cont inue  to  do  so  as  long
as  there  are  f ierce ,  unapologet ic  and highly  sk i l l fu l  women who tackle  the norm and
cont inuously  str ive  for  more .  

Regard ing  the  academic  and  profess iona l  deve lopment  of  women  in  ICT  re lated  f ie lds ,  i t  i s
encourag ing  to  see  that  women  are  drawn  to  th i s  career  path  and  there  are  a  l a rge  number
of  prov iders  of fe r ing  var ious  programs  a iming  to  equip  the i r  s tudents  with  the  r ights  too ls  fo r
success  in  the  indust ry .  I t  i s  espec ia l l y  encourag ing  to  see  that  the  number  of  female
students  pursu ing  Masters  degrees  in  ICT  re lated  majors  has  surpassed  the  number  of  male
candidates ,  highl ight ing  the  pass ion ,  wi l l ingness  and  dr ive  that  these  women  have .  

F ina l l y ,  the  report  highl ights  the  need  fo r  a  fo rmal  Women in  ICT network ,  as  an  important

too l  fo r  shar ing  exper iences ,  l earn ing  f rom  each  other ,  serv ing  as  ro le  model  fo r  young
profess iona ls  encourag ing  them  to  jo in  and  explor ing  new  ways  of  deve lop ing  the  indust ry .

Work ing  together  and  support ing  each  other  i s  what  got  us  to  where  we  cur rent ly  are  and
with  a  l i t t le  push  great  th ings  can  be  achieved .   

T h e  F U T U R E
i s  t e c h  &
F E M A L E
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